Brand
Guidelines



index

Introduction

What's this Guide for?
Who is Howdy.com?

03|
04

Logotype

Positive Version 06 |
Negative Version ~ 07|
Clear Space 08 |
Minimum Sizes 09|

Allowed
& Forbidden

Allowed Uses
Forbidden Uses
Allowed Backgrounds
ForbiddenBackgrounds

25|
26|
27|
28|

Color

Color Palette
Color Contrast 1
Color Contrast 2

Graphic
Elements

Graphic Elements
Elements in Use

Typography
| Typeface 16-19 |
13| Typography Uses ~ 20-23 |
14|

Photography Brand

Application

30-31| Real People 35| Brand Application 39-44 |
32-33| ObjectBased 36

Meme Visuals 37|



S 20

This guide shows how

to bring

brand trademark to life.

~—  —



Whois

Howdy.com?

Howdy US, represents the most professional version of who
we are—stable, strong, and reliable. It’s Howdy in a suit, ready
to stand tall in any room while maintaining the approachable
essence of our identity. Howdy.com is Howdy’s brother—more
formal, polished, and professional. While we share the same
foundation and values, we each have our own distinct
personalities, blending similarities and differences in perfect
harmony. Together, we create a cohesive experience for all of
our audiences.

Howdy.com’s design and tone are about creating a secure,
confident impression that resonates with clients, seeking
reliability and expertise.

By respecting the guidelines in this document, you will help us
succeed in both our unique yet connected ways, reflecting our
true essence, our intention and our commitment.
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Logotype



Logo

Positive Version

woo°
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Logo

Negative Version

Wwod*
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Logo

Clear Space

wod*

The usage of the logo should always respect the
required clear space. This space is measured
from the he|ght of the letter “o”. 08 | HOWDY.COM | BRAND GUIDELINES | v.1.2 2026



wod*
wod*
wo>*

18,5 X 7cm 11 x 4cm 6 x 2cm
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Color
Palette

Off-Cream
HEX: #FEFAFE

RGE: 254, 250, 246
CMYIC OF, 19, 2%, 096

Charcoal Gray

Soft Lavender
HEX: #07D7F3

RGB: 215, 215, 243
CMYK: 1354, 13%, (P, 075

Lavender

HEX: #8686D8
RGE: 182, 182, 219
CMYK: 27%, 25%, 0%, U5

Primary

Mint Deep Violet

HEX; #DCEFEC HEX: #
RGE: 220, 239, 236 RGB:
CMYK: 14%, 0%, 8%, (F6

Sage Dark Violet

HEX: #97CCC2
RGB: 151, 204, 194
CHMYK: 86%, 0%, 28%, 0%

Secondary

Emerald

HEX: #4FB0A1
RGB: 7%, 178, 161
CMYK: TT5%, 3%, A6%, 0%
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We must respect contrast and color so as to assure full
legibility of our brand communication.

These are some examples of how our

color combination slelfileR{eJe]¢

121



Howdy.com Howdy.com

Howdy.com Howdy.com



Howdy.com Howdy.com

Howdy.com Howdy.com
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Typeface

Work Sans is our main typeface.

It's modem, clean, and highly
versatile, making it ideal for both
digital and print applications. Its
geometric structure and balanced
proportions give our brand a
contemporary, approachable feel
while maintaining clarity at all
sizes. We use Work Sans across
headlines, body text, and Ul
elements to ensure a consistent
and cohesive visual voice
throughout all touchpoints.

Work Sans

REGULAR

MEDIUM

SEMIBOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
012345678912@#3%"&*()-

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789!1?7@#$%"&*()-

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789!1?2@#$% &*()-
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Typeface

Fraunces is our secondary typeface.

It adds warmth, personality, and a
refined editorial touch to our brand.
With its expressive serif details and
flexible weight range, Fraunces
brings contrast to our clean,
modern systermn while remaining
highly readable. We use Fraunces
intentionally across key
moments—such as headlines,
highlights, and storytelling
elements—to create depth,
emphasis, and a distinctive voice
within the Howdy brand.

Fraunces

REGULAR
ABCDEFGHIIKLMNOPQRSTUVWXYZ

abedefghijklmnopqrstuvwxyz
012345678917 @#$% &*()-

SEMIBOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijklmnopqrstuvwxyz
0123456789!?@#$%"&*()-

BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedeighijklmnopqrstuvwxyz
012345678912 @#$%"&*()-

LIGHTTTTALIC
ABCDEFGHITKIMNOPQRSTUVIWXYZ
abcdefghijkimnopgrstuvwyz
25456789!1?@# 8% "&*()-
REGULARITALIC

ABCDEFGHITKLMNOPQRSTUVWXYZ
abedefghijklmnopqrstuvwayz
01234567891?@#8% & ()-

SEMIBOLDITALIC

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abecdefghijkimnopgrstuvwxyz
0123456789?@#8 % &*()-

17 | HOWDY.COM | BRAND GUIDELINES | v.1.2 2026



Typeface

Rilley is our tertiary typeface.

We use it selectively across social
media posts and our events
communications as an accent font
that adds contrast and personality.
With its vintage, western-inspired
character, Rilley brings a distinctive
flair that aligns with our Austin
roots and helps key messages
stand out. It should be used
sparingly and intentionally to
highlight moments where a bold,
expressive tone enhances the
overall visual experience.

ABCCOVEFGUIIKLINNOPLRSTUVYWXY Z
abedefghipblmnopgreloswryy
0123456789 17@#$% "&% ()~
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Typeface

Inter is our primary web typeface.

Designed specifically for digital
interfaces, Inter offers exceptional
legibility, clarity, and performance
across all screen sizes. Its modern
proportions and generous spacing
make it ideal for Ul components,
body text, and any content that
needs to remain highly readable
in dynamic, responsive layouts.

Inter

REGULAR

MEDIUM

SEMIBOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789!12@#$%*&*()-

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgqrstuvwxyz
0123456789!12@#$%"&*()-

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgqrstuvwxyz
0123456789 1?7@#$%"&*()-
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Typography Usage

Mixing Work Sans
and Fraunces Across Headline Styles

Body copy is always set in Work Sans Regular for maximum legibility in longer text
blocks. Within this system, Work Sans uses —75 tracking and Fraunces uses -25 to
keep a consistent reading rhythm across all layouts. And now that the rules are
stated, we can glide into some gentle placeholder text -Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

14

This quote is styled in Fraunces to
create an expressive, editorial feel.

Key words appearin
Fraunces Black for
added impact.

Data points like

94%

use Fraunces Black
to increase impact.




Typograp hy Usage Work Sans carries event info:

=)
( April12-7:30 PM )

e

and sholl Uilles.
...and sometimes social media. W% m

Work Sans for
subheads

211



Typography Usage

closer

Rilley + Fraunces - Both fonts
combine in short display lines.

Work Sans keeps the system
grounded when Rilley + Fraunces

get expressive.

% Rilley

is not used on web or
in any sales materials.

22|



Typography Usage Keep It Consistent

YES.

Inter leads the web system—clean,
flexible, and fully variable.

All body copy is set in Inter Regular or Inter Medium,
ensuring clarity across digital layouts.

TYPOGRAPHY UPDATE

Fraunces steps in only for titles. it

Fraunces = titles only,
Everything else = Inter.

No Fraunces in CTAs

Use Inter Here Inter for All Buttons
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Allowed Uses

Use only the official logo versions,
keeping proper color, proportion, and
clear space for consistent visibility.

Ay
powdy

wod*

hlowdy;
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Forbbiden Uses @

Do not alter, distort, recolor, or place the logo
on backgrounds that compromise readability.

@

hlowdly

woy

Do not stretch, distort, or rotate the logo

Do not add effects like shadows or outlines.

Do not change the color scheme.

wod*

Do not change brand colors.

Do not take out “.com” from our logo

that compromise visibility.
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Backgrounds Uses

Light Backgrounds: Use the main version color. Dark Backgrounds: Use the negative version color.

wod*

' @




Backgrounds Uses @

Do not place the white logo on light or low-contrast backgrounds.

28|



05 Graphic Elements



* %+
ok kI

Western Starbursts Vintage Western llustrations
Subtle Western-inspired bursts that add energy, Detailed Texas-rooted illustrations that reinforce
movement, and character to highlight key Howdy’s Western identity and enrich storytelling across

moments in a layout. campaigns and events.

301
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Ornamental Flourishes
& Corners
Heritage-style decorative elements that frame

compositions and add a refined Western touch
when used sparingly.

Ul Icons

Minimal line-based icons that support clear, functional
communication across product, presentations, and
documentation.

311



Ornaments support layout structure through corner
accents, edge framing, or subtle emphasis zones. J

: &
inner

Nov 28 | 7PM

3707 S 1st ST
Austin, TX 78704

* restricted from all web and sales usage.

Icons support clarity—use them to label features, actions,
or quick info. Keep sizing and stroke consistent.

Premium medical coverage ’ ~
We offer comprehensive
medical insurance ta ensure
developers have access to )
high-quality healthcare,
including doctor visits, Unlock the
hospital care, and other 3
essentials. potential of
your team.
#* BLOG ARTICLE
Vision coverage

Wellness perks

331
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Real People Photography

Our real-people photography showcases the heart of Howdy:
our teams across the U.S. and Latin America. These images
feel modern, warm, and approachable—capturing real Howdy
folks in genuine moments of focus, collaboration, and

personality.
We avoid overly staged or corporate visuals. Instead, we

highlight natural expressions, clean environments, and simple
setups that keep the attention on the human connection.

351 HOWDY.COM | BRAND GUIDELINES | v.1.2 2026



Object-Based Photography

Our object-driven images blend tech and work tools with
Western Texas elements to create a visual world that feels
unmistakably Howdy.

This style focuses on art-directed still-life scenes, textures,
and symbolic objects — Western references mixed with
modern work culture.

The goal is to build a distinctive, ownable visual language
where objects, materials, and compositions communicate
the brand’s personality: bold, Texan, clever, and confident.

These images complement our real-people photography and
our meme universe, expanding the toolkit with visuals that
are conceptual, flexible, and instantly recognizable as Howdy.

36 | HOWDY.COM | BRAND GUIDELINES | v.1.2 2026



Meme Visuals

Our meme content taps directly into the cultural pulse of our
audience. We use iconic scenes, frames, characters, and
moments from movies, TV shows, social media, and internet
culture to deliver ideas with clarity, humor, and speed.

Memes let us communicate big concepts—work, tech,
outsourcing, Texas energy, or everyday frustrations—in a way that
feels human, relevant, and unmistakably Howdy.

They’re not an afterthought or a side-channel: memes are a core
visual language for our brand. We use them intentionally, choosing
references that are widely recognizable, culturally resonant, and
aligned with our tone: bold, smart, playful, and a little irreverent.
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Brand Application



emergency

Wedre Hiring =
Motion Graphios Designer| 70/
43%

say dental care only

Bring affordable for basics
to Howdy

Build Your .
Dream Team 7 o - '

Book a Demo

Build teams
that last

Message usto
get started

B e T
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Al Prompt Engineer Oh... that sucks

Generative Al Engineer




PURIAED WATER
Wi ELECTROLYTES
ADDED FOR TASTE

\_.
D3R 07 (400mt)
.\—_

YERILLAR LE

Welcome to

Pull Pull

Masters

1

IR L2 TN T e
TR

e




Teams

talentis

=
=
=
=
=
=
~
=

i




How

scaled their team
WIth @Y s iiditn.
nearshore talent

Read the full story —————— howdycomy/blog

H'l"'du
mﬂr}cs
How does
Howdly scale
your team?

+ BLOG ARTICLE

The True Price of
Cheap Talent {and Hoverdy's Sokition)

Engineers

feel seen, heard, and ready

. g ¥
For feecback. syncs, and collaboration

*>

Howdy.com




Houwdyt

[ / (ARE

US Companties Global
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Dovelopors workng with Howdy have

1o the Latest Al-pawored tools., Integra]

directly into their dovelopmont
These

cade
they can focus o high-lev

Competitive

BENEFITS

Carecr

DEVELOPMEN

Cutting-edge

TOOLS

Career development

At Howdy, ca
growth is ap

We work with developers to set persc
career development plans that align 1
professional goals with your compan
Our goal is to help your teammates d
their skills and advance within your ¢

¥ SC | Howdy Benefits

¥ index

Ready to build your
top-performing
development team?

Book a demo O

BENEFITS MENTORSHIP
DEVELOPMENT COMMUNITY
AOLS LEARNING
Continuous
¢

learning

Competitive
benefits

Career
development

Ready to build your
TOP-PERFORMING
development team?

Competitive

BENEFITS

Cutting-edge

TOOLS

At Hi
Srow

We work witt
career develc
professional .
Our goal is to



